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Key Highlights:
 
June 2019 was the first time in 6 months that less than half
of all payments received were late (see page 5).
 
TOP PERFORMERS: 33Across, AdRizer, Apple, Conversant,
Dish Network, Google, MidRoll, Sublime Skinz, Teads and
Underdog Media paid early 100% of the time (see pages 10
& 11)
 
The number of payors that pay late 100% of the time more
than quadrupled in Q2 (see page 9)
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We like to think of this report as the
benchmark for payment data in the industry.
 
In this report you will find payment history on
dozens of companies paying ad revenue in the
digital media eco-system. One key finding of
the last report is that as you move closer to the
source of advertising, payments get delayed
more often. This could be because of the
agency culture of "paying when they get to it".
if you're on the demand side of the eco-system,
you know the game. We also have data in here
on payment offsets. 

 

Our goal with this report is to increase
payment transparency in digital media. 
 
There is a big push for transparency in the
entire industry: with fill rates, CPMs,
viewability, and the exchange/SSPs cut of the
action.
 
So why not piggy-back on that and share the
payment data we have access to?
 
We hope you find this useful.
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We analyzed thousands invoices
purchased from digital media
businesses spanning 3 months
from different veritcals.

S C O P E  O F  T H E  D A T A

OAREX is actively funding digital media
businesses including publishers, apps, game
developers, podcasts, SSPs, exchanges, DSPs,
agencies, marketers, OTT, ad-tech and mar-tech
firms. We do that by purchasing A/R invoices
from them.
 
The number of invoices analyzed in this study
is approximately 5,000. We analyzed the data
through the end of Q2, 2019.
 
Collections data is benchmarked against the
net terms each demand partner (payor) says
they will pay on. We also benchmark the data
against historical data for each payor.
 
This data is made available for you to track and
identify trends in digital media payments.
 
DISCLAIMER: the data is not meant to give you
any groundbreaking insights. It's simply our
"snapshot" of recent payments across the
digital media eco-system. Also please see the
full disclaimer on page 16 below.
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L A T E  P A Y M E N T S :  1 5 +  D A Y S

Payments more than 2 weeks
late once again hit an all-time
high in Q2.
We track the timing of payments. If an ad
network says they pay net 60, we check to see
if they are actually paying net 60.
 
In Q1, payments that were late by more than 15
days more than doubled from March to May.
Things normalized in June.We attribute the
spike in April and May as an aftermath to Q4,
where operational efficiencies result in
payment delays (i.e. payments aren't late
because of a credit issue).
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L A T E  P A Y M E N T S  B Y  M O N T H

The overall percentage of late
payments was on a steady
decline in Q2.

Overall late payments have been on the steady
decline in Q2. Late payments bottomed out
June where slightly over 30% were late (vs.
holding steady at 60% since March.
 
In March, 59% of all payments received from
payors were late. This peaked in April at 60%
and has steadily declined.
 
June, 2019 was the first time since January that
less than 50% of payments were late.
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P A Y M E N T S  W I T H I N  5  D A Y S

55% of payments in Q2 were
paid within 5 days - early or
late - of the stated net terms.

Consistent with prior payment studies, most
payments were received within 5 days of the
stated terms. However in Q2, 55% of payments
were received within 5 days vs. Q1 where 63%
were. We did see a spike in the over 30-day
late bucket, more than doubling in Q2 vs. Q1.
Again, we attribute this to some payors on the
Agency side of the eco-system where payment
delays are more prevalent. And although the
majority of payments come in within 5 days
(early or late), the late payments are still getting
worse.
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K E Y  T A K E A W A Y  O N

P A Y M E N T  T I M I N G

WHAT IS THE CURRENT PAYMENTS TREND?

"The closer you move to the
source of advertising, the
sloppier the payments get."

We have seen little to no consistency with the
timing of payments. If anything, it's getting
worse. We saw a 12.7% drop in the amount of
payments received within 5 days (63% in Q1 vs.
55% in Q2). Furthermore, as we've added
payors to our portfolio by funding agencies,
we've seen a huge spike in late payments.
 
It seems safe to say that the closer you get to
the source of the money (i.e. the brand
advertising), the more inconsistent and late the
payments become. As the money flows through
the eco-system to the end publisher, firms tend
to be more consistent with payment timing.
Also consistent with prior paymenet reports
we've published, we are seeing a blip in late
payments owed from Q4.
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P A Y M E N T  A M O U N T  D A T A

Payment offsets by advertisers
have steadily increased month
over month in Q2, 2019.

69% of all payments in the last 12 months have
been paid within 1% (high or low) of the stated
invoice amount. However the underpayments
have been on the steady incline. In April it was
about 15%; May 17% and June 18%. For the
quarter as a whole, underpayments by more
than 1% of the stated amount held steady at
16% in Q2. We are keeping our eye on this
trend to see if it continues into Q3 and Q4.
 
About Fraud & Credit Offsets 
 
In our last payment study, we said we believe
that payment offsets as a result of fraud are
not a major issue because of tech providers
blocking the fraud. We have officially reversed
this position. We now hold that fraud remains
an issue, but that advertisers have "built in" the
cost of fraud, and fraudsters operate at a
margin that is acceptable to advertisers. The
problem with the fraud-prevention services is
that they are all after the fact and block known
fraud. We have come across solutions that are
attempting to block fraud before it happens,
but they haven't been commercialized yet. We
are watching the progress of this new tech
closely.
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P A Y O R  P E R F O R M A N C E
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The number of debtors that
always pay late more than
quadrupled (14% in Q2 vs. 3%
in Q1).
 
Only 29% of all payors have never paid late.
34% pay late more than half the time (vs.
26% in Q1).
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P A Y O R  P E R F O R M A N C E
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D A T A  A P P E N D I X1 2
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D A T A  A P P E N D I X  ( C O N T . )
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D A T A  A P P E N D I X  ( C O N T . )
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D I S C L A I M E R
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This study is for informational purposes only, is confidential and may not be reproduced or transferred,
in whole or in part, to any other party without the express written consent of OAREX Capital Markets,
Inc. The information contained herein does not constitute any sort of guarantee to any person or
company about the credit rating of another entity. The information contained herein is for illustrative
purposes only and our commentary is based upon certain hypothetical assumptions and events over
which we have only partial or no control. The selection of assumptions requires the exercise of
judgment and is subject to uncertainty due to the effects that economic or other changes may have on
future events. Nothing contained herein should be relied on. Any recipient of this information must
conduct and rely on its own evaluation of the projections provided, the credit worthiness of others,
trends identified, including with respect to the uncertainty involved. No representation or warranty of
any kind is or can be made with respect to the accuracy or completeness of, and no representation or
warranty should be inferred from the information herein or the assumptions underlying it. No
representation or warranty is or can be made as to any company’s future operations or the amount of
any future income that may be realized or loss due to good or bad credit situations. The actual results
achieved will vary from herein, and variations may be material. Recipients of this information are
cautioned not to place reliance on the study. METHODOLOGY: The study is based on selected
receivables purchased by OAREX that paid during the time period in question. So as our portfolio of
client and obligors changes, so does the set of receivables that we are measuring. We do not attempt
to normalize for this, so if our portfolio is not representative of the market as a whole, then our results
shown here won’t be either. All results shown are based on the number of invoices, not the dollar
amount of the invoices. So large invoices have the same weight as small invoices, which may also bias
our results. We do our best to accurately track due dates but Demand Partners may change terms from
time to time and we can’t guarantee we always get the dates correct (if you see something that looks
incorrect, let s know). Many Demand Partners produce revenue estimates and don’t actually finalize
invoice amounts until they are paid. So under/over payment may just be based on estimates versus
actuals, not necessarily because of offsets or other reasons. We try to make sure all our numbers are
accurate, but take all of this with a grain of salt, do not rely on these numbers. ABOUT OAREX
CAPITAL MARKETS, INC: OAREX provides fast flexible funding for digital media companies including
viral publishers, app developers, publishers, SSPs, DSPs and advertising networks, exchanges by
purchasing their media invoices. OAREX takes all collection risk, and completely removes payment
volatility from the equation. BACKGROUND: OAREX is a firm that funds digital media companies by
purchasing invoices. OAREX then collects from the demand partner. These Demand Partners include
agencies, DSPs, SSPs, Exchanges, and other ad-tech intermediaries. OAREX uses this collection data
for its reports. There are many reasons a company can pay late. If they are part of this report then that
means they are approved for purchase by OAREX. If you do not see them on our Approved Debtors list
(link above), that is because we don’t have data on them, or they’re a poor credit. A poor credit means
bankruptcy, tax liens, open collections accounts, or pending major lawsuits. Nothing in this report is a
credit guarantee or an offer. you hereby hold OAREX harmless for any losses you incur in reliance on
this study. For detailed payment data by company visit https://oarex.com/project-rank.


